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SPONSORSHIP OPPORTUNITIES

* Suggested minimum contribution per sponsor

Day 1
Nov. 6 – Wednesday

7:30 a.m. – 1 p.m.  FWEDA Golf tournament
• Tournament  — $2,500*
• Tee sponsors — $250 each
• Lunch — $2,500*
• Drink tickets — $2,500
• Awards — $1,000*

1 p.m. – 2 p.m.   
Jerry Leemkuil: Cyber Security & Data Privacy — 
$2,500*

Lunch served

4 p.m. – 5:30 p.m.   
Sponsor Appreciation Reception – Courtesy of 
FWEDA

6 p.m. – 10 p.m.  
Manufacturer hospitality night — Man In Black: 
Johnny Cash Flashback — $5,000*

Day 2
Nov. 7 – Thursday

6 a.m.  Registration opens

7:30 a.m.  Breakfast served

8 a.m. – 9 a.m.  
Ken Schmidt: Building a Great Corporate Culture 
that Leads to Revenue — $2,500*

9:15 a.m. –  9:30 BREAK 

9:30 – 10:30 a.m.   
Niki Schwan: Fashion Your Brand from the Inside 
Out — $2,500*

10:30 - 11 a.m.  BREAK Industry partners with 
tabletops

11 a.m. – 12 p.m.  Niki Schwan: Master Class — 
Farm to Table Style for Ladies & Guests — $1,000*

11 a.m. – 12:30 p.m.  (12 p.m. Lunch served) 
Annual Membership meeting
Pat McGaughey: Next Generation Associations — 
$2,500*
1 p.m. – 3 p.m.   
Bob Phibbs: Transforming the Retail Experience — 
$2,500*

3 p.m. – 3:30 p.m.  BREAK Industry Partners with 
tabletops

3:30 p.m. – 4:30 p.m.   
Ann Duignan: Industry Update — $1,000*

6:30 p.m.   
Margarita on the Rocks with mariachis and the 
annual FWEDA silent auction — $2,500*

Day 3
Nov. 8 – Friday

6 a.m.  Registration opens

7 a.m. – 8:30 a.m.   
Breakfast, Awards Recognition 

Ron Nilson: Workforce and Company Culture — 
$2,500*

8:30 a.m. – 9 a.m.  BREAK Industry Partners with 
tabletops

9 a.m. – 10 a.m.   
Lance Formwalt: Employee Stock Ownership 
Plans — $1,500*

10 a.m. – 11:30 a.m.  Dealer Roundtables: Topics 
TBA —  $1,500*

11:30 a.m. – 12 p.m.  BREAK Industry Partners with 
tabletops

12 p.m. – 1:30 p.m.  Manufacturer Line Meetings

1:30 – 2:30 p.m.  Board meeting – Post convention 
review — $1,500*

2019 FWEDA EXPERIENCE

TENTATIVE SCHEDULE

Sponsors must be an Associate Member Plus or above to reserve a tabletop and participate at the 2019 
FWEDA Experience. Contact us at events@fweda.com for silent auction items, gifts and cash donations.

mailto:events%40fweda.com%20?subject=2019%20Convention%20Sponsorship


Welcome to the 2019 FWEDA Experience
Join us Nov. 6-8 in Tempe, Arizona, for the 2019 FWEDA 
Experience: Company, Culture & Solutions — The Future 
of Selling as we examine ways a company, its culture and 
being a solutions provider create a catalyst for revenue. 
Our presenters engage audiences with innovative thought 
leadership and explore business trends advancing the future 
of sales: 

• Leverage Human Behavior to Drive Business Growth

• Bring Brand Clarity and Voice to the Customer Journey

• Redefine Brick-and-Mortar and Online Presence to Rival
Competitors

• Pioneer Talent and Recruitment with a Passionate Vision

• Get Insight into the State of the Equipment Industry

Keynote presentations, interactive sessions, dealer 
roundtables and a shortened schedule deliver the 2019 
FWEDA Experience where owners, employees and industry 
partners find valuable networking opportunities, get a 
chance to renew friendships and acquaintances, and gain 
from inspiring takeaways for leadership and business 
success.

Register by Oct. 1st for Early Bird Pricing

Company, Culture & 
Solutions:

The Future of Selling 
Nov. 6 – 8, 2019

Phoenix Marriott Tempe at the Buttes
7:30 a.m., Nov. 6 
The Raven Golf Club Phoenix, AZ2019 FWEDA GOLF TOURNAMENT

Raven Golf Club, Phoenix's spectacular championship golf 
course. An array of world-class amenities and unparalleled 
guest services have earned it recognition among the nation's 
top daily fee golf properties — including 4.5 stars by Golf 
Digest, "#5 Golf Course in the State" by Arizona Magazine, 
and "#1 Guest Service in North America." From its manicured 

greens and expansive practice facility to its picturesque air 
conditioned wedding and event pavilion overlooking the 
18th hole, Raven Golf Club Phoenix offers a remarkable golf, 
dining and special events experience in the shadows of South 
Mountain.



Ken Schmidt is one of the business world’s most 
outspoken and provocative thought leaders on topics 
such as competitiveness, marketplace advocacy and 
loyalty. His philosophy on driving business growth — 
by leveraging basic drivers of human behavior — will 
change the way you see the world. It might even make 
you want to buy a motorcycle.

Ken’s best known for his work with Harley-Davidson, 
the legendary American motorcycle manufacturer. 
As its former director of communications, he shaped 
the company’s competitive positioning and served as 
its primary spokesperson to the media and financial 
communities in the 1980s through the mid ‘90s. His 
success in helping rebuild the company’s brand 
played a vital role in its against-all-odds turnaround 
from the brink of ruin to global dominance. Ken Schmidt

KEN SCHMIDT: GOOD CULTURE LEADS TO REVENUE

Niki Schwan is a Trend Expert 
and Creative Consultant 
who brings a brand to life, 
articulating brand voice visually 
and aesthetically, across 
all platforms. She walks the 
audience through defining and 
preserving a brand’s identity and 
conveying a strong, distinctive 
voice. Her approach to the client 
journey transcends industries, 
giving inspired vision to every 
medium, and amplifying the 
caliber and content of brand 
messaging to stand out in 
the market, reach a broader 
audience and generate more 
selling opportunities. 

A trusted source of style 
expertise to top celebrities like 
Nicki Minaj, Dita Von Teese and 
Scarlett Johansson, Schwan’s 
contributions extend to A-List 

music publications like VIBE 
and Rolling Stone, and to 
fashion’s elite Harper’s Bazaar 
and VOGUE. Corporate clients 
and partnerships include Vh1, 
MTV, Universal Records & Films, 
Viacom Network, Nokia and 
Target. She took the interior 
design industry by storm when 
her fine-tuned eye was recently 
featured in Architectural Digest.

Schwan was raised in California’s 
Central Valley with deep roots 
in farming, ranching and 
agriculture. She combines her 
passion for quality fare, health 
and wellness as an ambassador 
for farm fresh living and the rural 
lifestyle. Watch her in action 
following her general session 
presentation with a Masterclass 
in Farm to Table Style.

FASHION YOUR BRAND FROM THE INSIDE OUT

SPEAKER PRESENTATIONS

Niki Schwan



The retail world is undergoing a seismic 
shift. Even major luxury brands are 
slashing their workforce and closing 
doors in response to new retail 
challenges. The retail industry is letting 
online shopping win by trying to fight 
tech with tech, rather than focusing on 
and fixing the in-person experiences 
that give brick-and-mortar stores real 
advantages. 

This is the wrong approach. Since 1994, Bob Phibbs 
has been transforming businesses big and small into 
thriving retail operations by giving them the tools to 

succeed in a challenging brick-
and-mortar retail market. Bob 
Phibbs, is the Retail Doctor; a 
speaker, author of three books 
and retail sales expert of choice 
for some of the most legendary 
retail brands including, LEGO, 
Omega, and Yamaha. With over 
30 years’ experience, beginning 
in the trenches of luxury retail and 

extending to senior management positions, he has 
been a corporate officer, franchisor and entrepreneur. 
He and his work have appeared in the New York Times 
and the Wall Street Journal.

MASTERCLASS: FARM TO TABLE STYLE
PRESENTED BY NIKI SCHWAN

See Niki Schwan in action following 
her general session presentation as she 
curates, explores and inspires with a  
Master Class in Farm to Table Style. 
Schwan will teach participants how 
to perfect the guest experience with 
custom charcuterie boards and table 
presentations. Conference attendees, 
spouses, marketing and customer 
service teams will take away ideas 
and actionable techniques to create 
a sophisticated yet simple dining 
and client experience for customer 
appreciation and networking events, 
pop-ups and showroom receptions.

RETAIL DR: PHIBBS TRANSFORMS THE JOURNEY

Bob Phibbs

Ron Nilson says he is an 
example of the “Great 
American Dream,” and his 
passion is to share how he 
attained that dream with 
others — by giving back to 
an industry that’s given him 
so much. Nilson started 
at the bottom and worked 
his way up through the 
ranks. He is now Chairman 
of the Board, CEO, and 

Owner of Ground Force Worldwide (GFWW), 
which builds mine support equipment for open pit 
and underground mines. The company exports 70 
percent of its equipment outside the United States. 
Nilson has worked directly with CATERPILLAR® and 
their dealers worldwide for 37 years.

Nilson shares an inspiring story of his struggles 
with self-esteem and addiction as a lost youth 
who entered an apprenticeship program where 
he found direction and purpose in his life. He’s 
grateful for the chance he was given as a troubled 
youth when he walked into a machine shop. In his 
leadership role, Nilson details his approach to a 
company culture that fuels not only the success of 
his company, but also recruitment and retention 
of his employees. He’s deeply invested in efforts 
to help the at-risk community develop skills and 
gainful employment in his work with Kootenai 
Technical Education Campus in Idaho. Nilson said 
the program has a 100-percent graduation rate, 
99.5-percent placement rate, with graduates who 
each receive 3.49 job offers.

Ron Nilson

CULTURE DRIVES RECRUITMENT & RETENTION



Ann Duignan is a managing director 
at J.P. Morgan, covering the U.S. 
machinery sector. Ann has ranked # 1 
and/or # 2 in Institutional Investor’s All-
America Research Team survey and the 
Greenwich Poll for over a decade.  
Ann joined J.P. Morgan from Bear 
Stearns, where she was the diversified 

industrials analyst for five years. 
Ann holds an honors degree in 
agricultural engineering from University 
College Dublin Ireland, a higher diploma 
in mathematical modeling and computer 
simulation from Trinity College Dublin 
Ireland, and an M.B.A. from Vanderbilt 
University, Nashville TN. Ann Duignan

Patrick McGaughey

DUIGNAN OFFERS INDUSTRY INSIGHT

Lance Formwalt discusses Employee 
Stock Ownership Plans (ESOPs) 
as a tool for succession planning 
within a dealer organization. With 
limited succession planning options 
available to many dealers today, it is 

important for dealers to understand 
ESOPs. Formwalt will break down 
ESOPs using straightforward terms 
to explain the benefits to sellers, 
dealership management, dealership 
employees and manufacturers.

Lance Formwalt

A KEY TO SUCCESSION PLANNING

Cyber-crime is the fastest-growing 
and most dynamic exposure in 
business today. Hardly a day goes 
by that we don’t hear about a data 
security breach or an incident of 
hackers compromising sensitive 
information. Jerry Leemkuil, 

Field Manager, Association Risk 
Management Services at Federated 
Insurance, discusses several layers 
of risk management that help reduce 
a business’s exposure, as well as 
coverage options available to transfer 
this risk to an insurance carrier. Jerry Leemkuil

DATA SECURITY RISK REACHES CRITICAL MASS

Patrick “Pat” McGaughey, CPF, 
IOM will show dealers how the next 
generation of dealers will define 
the value of FWEDA and other 
organizations that they don’t want 
to join but will be eager to hire and/
or contract with when the dealership 
is handed off to them. “The Value of 
Hiring FWEDA” highlights include:
• The 1 percent factor of impact of 
FWEDA
• The next term for ‘Membership’

• The value in perpetuity and the real 
ROI of FWEDA
• The bonus value of FWEDA
• and ... how to multiply the value of 
FWEDA

Patrick H. McGaughey, CPF, IOM is 
a certified professional facilitator, an 
international speaker and a 20-year 
veteran faculty member for the United 
States Chamber of Commerce Institute 
for Organization Management at major 
universities across the U.S.

THE VALUE OF HIRING FWEDA



SPONSORSHIP & ALLIED PARTNER BENEFITS

$35k – Platinum sponsor 

*ASSOCIATE MEMBERSHIP REQUIRED FOR KEY SPONSORSHIPS

• Preferred Partners get preference

 • VIP opportunities 

• Option to participate in convention programming 

• Advertising incentives, include premium placement

• Preference for convention sponsorship

• Exclusive PPP content in digital communications

• Eligibility for editorial content in Dealer Magazine, 
digital communications and Consumer Resources page

• Premier listing on Dealer Marketplace

• Member Directory Listing 

• Use of FWEDA seal

$25k – Gold sponsor 
• Preferred Partners get preference

• VIP opportunities 

• Option to participate in convention programming 

• Advertising incentives, include premium placement

• Preference for convention sponsorship

• Eligibility for editorial content in Dealer Magazine, 
digital communications and Consumer Resources page

• Premier listing on Dealer Marketplace

• Member Directory Listing

• Use of FWEDA seal

$50k – Diamond sponsor 

• Exclusive sponsorship rights to the Golf Tournament 

or Keynote Speaker Welcome Breakfast

• Preferred Partners get preference

 • VIP opportunities 

• Option to participate in convention programming 

• Advertising incentives, include premium placement

• Preference for convention sponsorship

• Exclusive PPP content in digital communications

• Eligibility for editorial content in Dealer Magazine, 
digital communications and Consumer Resources page

• Premier listing on Dealer Marketplace

• Member Directory Listing 

• Use of FWEDA seal

Dealer Marketplace premier listing  Exclusive content in member communications

Convention program opportunities



SPONSORSHIP & ALLIED PARTNER BENEFITS

$15k – Silver sponsor 

$2,500 – Industry Partner 
All the benefits of  

Associate Membership Plus:

• With sponsorship and recognition
• Eligibility for editorial content on Consumer
Resources page

• Preferred Partners get preference

• Option to participate in convention programming

• Advertising incentives including premium
placement

• Preference for convention sponsorship

• Eligibility for editorial content in Dealer Magazine or
digital communications with purchase of ad space

• Premier listing on Dealer Marketplace

• Member Directory Listing

• Use of FWEDA seal

COMPANY NAME _____________________________________ BUSINESS TYPE _______________________ 

ADDRESS _____________________________________________________________________________________

CITY _______________________________ STATE _____ ZIP ______________ COUNTY ________________

PRIMARY CONTACT _______________________________________ TITLE _____________________________ 

PHONE ____________________ FAX ____________________ EMAIL ______________________________

It is understood that upon acceptance of this application to the Association and upon the payment of dues as established 
by the Board of Directors, this membership will become effective and will remain in effect until termination is requested by 
the member or is ordered by the Board. It is agreed to honor the objectives as stated by the Articles of the Association. 

SIGNATURE __________________________________________________ DATE ____________________

Membership fees can be paid by check or credit card.

$7,500 – Bronze sponsor

• Preference for convention sponsorship
• Premier listing on Dealer Marketplace
• Member Directory Listing
• Eligibility for editorial content in digital
communications and Consumer Resources page
• Use of FWEDA seal

FWEDA Associate Membership Application

• Premiere Dealer Marketplace Listing
• Convention tabletop
• Sponsorship preference and recognition
• Advertising discounts and credits
• Eligibility for content on Consumer Resources page
• Use of FWEDA seal

$1,500 – Associate Member Plus



ADVERTISING 2019 NOV/DEC COMBINED EDITION

2019 FULL COLOR RATES

$850  

$450  

$275  

$150

Full Page

Half Page

Quarter Page

Business Card

•Link in Digital Version - $50 per link

PREMIUM PLACEMENT  RATES

$1,000

$1,000

$1,000

Inside Front Cover

Inside Back Cover

Back Cover

*High Traffic Placement +$75

* Digital only – Have your ad adjacent to the most frequently viewed
content in our digital edition based on audience trends and analytics

Full Page
No Bleed

7.5” x 10”

Half Page
Horizontal

7.5” x 5”

Half 
Page 

Vertical

3.75” x 10”

Quarter
Page

3.75” x 5”

Print SPecificationS

Business 
Card

3.5” x 2”

All digital color artwork must be supplied at 300 dpi. Highres PDF, EPS, and TIFF files are accepted. Images from the web are not suitable for printing. All 
color artwork must be in CMYK mode; RGB mode artwork is not accepted and if  supplied will be converted to CMYK mode, which will result in a color 
shift. All screen and printer fonts as well as linked images must be supplied if  not embedded in the file.

artwork requirementS

Back
Cover

7.5” x 8”

editorial content uPgrade

This year FWEDA is bringing together the Nov | Dec FARWEST Dealer and the 2019 Convention Program into a special combined edition. The Nov/Dec 
Combined Edition will feature content that covers issues and topics relevant to agricultural, industrial, material handling, hardware, lumber, outdoor power and 
rental equipment dealers. This high quality publication will also include important information about the 2019 FWEDA Experience including a schedule of events, 
speaker information, a list of attendees and more. This will be sent to more than 1,500 members and industry partners. Print versions will be mailed to equipment 
dealers and industry partners as well as handed out at the 2019 FWEDA Experience. A digital edition will be available online for the next year, extending greater 
reach to readers/viewers, and offering advertisers more value for their advertising dollars. 

When you purchase a Quarter Page ad or larger, you have the option to purchase add-on editorial content in our 2019 Convention 
Program. This content can be an informative article about your business, the industry or the convention. A personalized photo message 
can be substituted for editorial content. 

* You can only purchase editorial space
equal to or less than the size of your ad.

Example content

EDITORIAL UPGRADE  RATES

$100

$50

$25

+Full Page

+Half Page

+Quarter Page

***RATES SUBJECT TO CHANGE
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